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1. Introduction 
Economic slowdown of developed nations in the recent past has become an opportunity to few emerging nations 

to transform their economies into global business destinations and augmenting their economic growth. It is not 

secret to say that the world needs jobs. The UN estimates that worldwide, more than 500 million new jobs need 

to be created by 2020. Especially when it comes to emerging markets, there is a growing realization that 

entrepreneurship is the best answer to high unemployment. But not just any type of entrepreneurship: high-

impact entrepreneurship. High impact entrepreneurs are visionaries who generate the highest returns, create the 

most high-value jobs, have the most significant impact on their communities, and inspire the more people to 

follow their lead and role models. If you want to grow an economy, you need to grow high-impact 

entrepreneurs. 

In emerging and growth markets-whether it is in southeast Asia or the middle east, in the Latin America and 

Africa – entrepreneurs still face considerable barriers to growth - a lot of genuine role models, lack of trust, 

limited quality management, inability to access smart capital and insufficient networking. As such, engaging the 

private sector in mentoring these promising, yet, undiscovered innovators is a key aspect to developing an 

entrepreneurial eco-system. Entrepreneurs don‟t just need venture capitalists and angel investors but „mentor 

capitalists‟. They need access to business leaders who can serve as mentors, advisers, connectors, investors and 

role models. 

Put differently, forget the myth of entrepreneurs being self-made. They thrive in an environment that faster 

and promote their success and in contacts that help nurture their growth. The entrepreneur is now the master of 

business orchestra. He is not a selfish money grabber and builder of the society and in-short salt of the earth. 

Modern entrepreneurs should have ability to mobilise the technological advances in addition to imaginary skills 

and readiness to take risks. 

 

India after 25 years of Reforms (July 1991 – July 2016) 

Mid-1991 saw a new dawn in the economic history of India. The country then faced a severe economic crisis, 

triggered largely by an acute balance of payments problem. The response to the crisis was to put in a place a set 

of policies aimed at stabilisation and structural reform. While the stabilisation policies were aimed at correcting 

weaknesses that had developed on the fiscal and balance of payment fronts, the structural reforms were meant to 

remove the rigidities that had entered various segments of the Indian economy and to make the system more 

competitive and efficient. Thus the crisis was turned into an opportunity to effect some fundamental changes in 

the content and approach to economic policy. 

The break is initiated in three important directions 

1. The first was to dismantle the complex regime of licenses, permits and controls that dictated almost every 

facet of production and distribution. Entry-Exit barriers were dismantled. 

2. The second change in direction was to reverse the strong bias towards state ownership of means of 

production and proliferation of public sector entrepreneurs in almost every sphere of economic activity. 

Areas once reserved exclusively for the state were thrown open to private enterprise. 

3. The third change in direction was to abandon the inward-looking trade policy. By embracing international 

trade, India signalled it was boldly abandoning its export pessimism and was accepting the challenge and 

opportunity of integrating into the world economy. 

 

2. India’s Progress During Economic Reforms 
Tracking Progress in Numbers 
The economic reforms kick-started in 1991 brought about expansion of the services sector helped largely by a 

liberalized investment and trade regime. They also increased consumer choices and reduced poverty 

significantly. 

Sectoral share of overall GDP (Share to total GDP) 
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Year Manufacturing Services Agriculture & Allied Services Others 

1991-92  14.51 43.91 28.54 13.04 

2001-02 51.02 22.42 22.42 11.54 

2011-12 15.70 58.40 14.10 11.80 

2015-16 17.50 64.10 15.40 3.00 

 

The share of services as a component of GDP has gone up considerably since 1991 even as that of agriculture 

has shrunk and manufacturing has remained nearly the same. Few snapshots represent growth process in India. 
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Few Indicators then and Now  1991-92   2015-16 

 Gross Domestic Product (GDP)  6, 13, 528 cr.   1, 35, 76,086 cr. 

 Per Capita Income    7,000    93,293 

 Population    83,85,83,988  121,08,54,977 (2011) 

 Tax payers    40 lakhs   500 lakhs 

 Infant death rate per „000  80   39 

 Literacy (%)    52.21   74.04 

 Registered motor vehicles  2.14 cr.   15.95 cr. 

 Bank accounts   35.52 cr.   122.67 cr. 

 Road lengths (km)   23,27,362  52,31,922 

 Telephone users (%)   2.3   80 

 

3. Gaps in Social Inclusion and Environmental Sustainability 
Questions on the Reform Process 
In the first three years after reforms were launched, there was a flurry of activity. Reforms covered all key 

sectors such as industries, external trade, foreign investment, exchange rate system, banking, capital market and 

fiscal and monetary policies. The impact was quick. Growth started picking up. The BOP situation improved 

and confidence in the economy was restored. It was good, the successive governments have adhered to the 

reform path. Growth became faster. Between 2005-06 and 2010-11, the average annual growth rate was 8.8 

percent and later there has been decline in growth rate as a general trend in world economies but still leading the 

growth rate relatively in the world. 

 

Two Questions 

 How far India has come in fulfilling the original goal of liberalization? How much more needs to be done? 

 How much of the benefit of growth has gone to the lower deciles of the population? Has there been a 

perceptible impact on the vulnerable and weaker groups? 

Reforms are means, not ends. The essential objective is the community welfare and development. Markets 

and governments are compliments, not substitutes. There are many things that only markets can and should do. 

At the same time, there are some things that only governments can and must do. If governments perform these 

tasks badly, it is not possible to dispense with the governments and replace them into markets. Governments 

must be made to perform better. Indeed, efficient markets need effective governments. Despite faster growth, 

India still ranks low in the Human Development Index (HDI). However, there is evidence that poverty is coming 

down. Whatever level of private consumption expenditure is used as the cut-off, the poverty ratio is falling. 

Having said this, one must recognize that the poverty ratio is still high and India is lagging behind in meeting 

the Millennium Development Goals, now, Sustainable Development Goals (SDG) on several dimensions. 

Growth does help in reducing poverty because of both the percolation effect and the ability to raise more 

resources on the part f the government to provide for increased social sector enterprise. Therefore, a twofold 

strategy is needed letting the economy grow fast, focusing on targeted programmes to help the poor and 

disadvantaged. 

Thus the emphasis on efficiency does not mean ignoring concerns relating equity. As the role of government 

as a producer of, marketable goods and services goes down, its role as a regulator and provider of public goods 

and services increases. In fact, even in the provision of public goods, different combinations are possible. 

Public-Private participation can combine the efficiency of the private sector with large public policy concerns. 

Hence, reforms are the first important step towards raising the growth rate. But Indian experience over the last 

few years shows, reforms alone are not enough. They must be supplemented by a proactive government which is 

focused on development and not distracted by other considerations. 

 

India Stands at 110
th

 Position in SDG Index Ranks by SDSN (Sustainable Development Solutions 

Network) 

One year ago, world leaders from 193 UN members countries met in New York for the largest summit in history 

and committed themselves to 17 SDGs to achieve these ambitious goals by 2030. A set of ambitious objectives 

across the three dimensions of sustainable development.  

 Economic Development 

 Social inclusion 

 Environmental sustainability, underpinned by good governance. 

 

Index Map 

1. No Poverty 

2. No Hunger 
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3. Good Health and Well being 

4. Quality Education 

5. Gender Equality 

6. Clean Water and Sanitation 

7. Affordable and Clean energy 

8. Decent work and Economic growth 

9. Industrial innovation and Infrastructure 

10. Reduced Inequalities 

11. Sustainable cities and Communities 

12. Responsible consumption and Production 

13. Climate action 

14. Life below water 

15. Life on land 

16. Peace, justice and strong institutions 

17. Partnerships for the goals 

One year after world leaders adopted the SDGs, today, the SDSN and Germany‟s Voluntary Organisation 

Bertelsmann stiftung launched a new “SDG Index and Dashboard” to provide a report card for tracking SDG 

progress and ensuring accountability. 

The SDG Index and Dashboard collect available data for 149 countries to assess where each country stands in 

2016 with regard to achieving the SDGs. The SDG index ranks countries based on their performance across 17 

goals. The SDG Dashboard uses a traffic-light chart to assess where a country stands on each of the 17 SDGs. It 

helps countries identify priorities for early actions and shows that every country faces major challenges in 

achieving the SDGs. SDSN presents the world‟s first comparative study of the SDGs for 149 countries. The 

SDGs, unlike its predecessor the Millennium Development Goals, set standards not only for emerging and 

developing countries, but also for industrialised nations. SDSN is an association of research institutes formed to 

support the new UN objectives. 

 

Index Rank Country Overall Index-Score (0-100) 

1 Sweden 84.5 

2 Denmark 83.9 

3 Norway 82.3 

4 Finland 81.0 

5 Switzerland 80.9 

6 Germany 80.5 

7 Austria 79.1 

8 Netherlands 78.9 

9 Iceland 78.4 

10 U.K 78.1 

11 France 77.9 

12 Belgium 77.4 

13 Canada 76.8 

14 Ireland 76.7 

15 Czech Republic 76.7 

16 Luxembourg 76.7 

17 Slovenia  76.6 

18 Japan 75.0 

19 Singapore 74.6 

20 Australia 74.5 

25 U.S.A 72.7 

47 Russia 66.4 

52 Brazil 64.4 

76 China 59.1 

99 South Africa 53.8 

110 India 48.4 

 

Germany and U.K are the only G7 countries to be found among top 10 performers. The countries which are 

closest to fulfilling the goals are not the biggest economies but comparably small, developed countries-Sweden, 
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Denmark and Norway are top three performing countries. India ranks 110
th
 and also behind BRICS nations. Few 

African nations are at the bottom of the index. 

India struggles to meet goals on inequality, climate change and eco system, health and education, basic social 

services and infrastructure access to its population. The first years of implementation will be crucial for 

fulfilling the SDGs until 2030. Political and Govt. leadership, businesses and the entire society together must 

urgently intensity their efforts and commit themselves to sustainable development. 

 

4. Emerging Need for High Value Entrepreneurship 
The Need for More High Impact Entrepreneurship 

In India, it was good that successive governments have adhered to the reform path. The pace of reform has, 

however, varied overtime. Nevertheless, what stands out is that growth since the reforms has been faster. 

Between 2005-06 and 2010-11, the average annual growth rate was 8.8 percent. While decline in growth rate 

seen in last five years needs careful analysis, reforms have to be an internal part of any programme aimed at 

accelerating growth. The benefits of the growth and their impact on vulnerable and weaker sections of the 

society is an important concern for the government, business and social researchers. India‟s consistent growth 

rate hides some worrying structural weaknesses. Indian society has few billionaires along with millions of poor 

and weaker sections causing inequalities which hinders sustainable development agenda. 

 

What is High Impact Entrepreneurship 

In India, a plethora of Government (both central and state) initiatives designed to promote startups, incubation 

centres, skill development programmes through funding schemes, tax reliefs, advice and mentoring. But 

entrepreneurship has many meanings to different people and not all types are equal in generating economic 

growth. Entrepreneurship in sometimes equated with self-employment: Sometimes with generation of high 

growth start-up business: Sometimes push factors entrepreneurship. By better understanding what types 

ofentrepreneurships are best for overall economic growth and parallel societal advancement and balance. We 

can maximize the economic gains of entrepreneurship policy by focusing on encouraging the types of 

entrepreneurship that deliver the great economic gains and better social contribution-what can be perceived as 

high impact entrepreneurship. 

Entrepreneurship development should focus on the types of entrepreneurs that generate the most economic 

value. As per various research studies, entrepreneurs are classified in the manner that at the initial stage of 

economic development entrepreneurs have less initiative and drive and as economic development proceeds they 

become more innovative and enthusiastic. 

 

Innovative Entrepreneurs at Large Extent and Imitative Entrepreneurs at Some Extent Contribute for 

Sustainable Economic Growth 

An innovative entrepreneur is one who introduces new goods, inaugurates new methods of production, discover 

new markets and reorganize entreprise. It is important to note that such entrepreneurs can work only when a 

certain level of development is already achieved and people look forward to change and improvement. 

Generally they are typical of developed countries; of course, the present Indian economy is an appropriate 

choice for this type. 

An imitative entrepreneur is characterised by readiness to adopt successful innovations inaugurated by 

successful innovating entrepreneurs. Imitative entrepreneurs do not innovate the changes themselves, they only 

imitate techniques and technology innovated by others. Such entrepreneurs are particularly suitable for 

developing nations. More such type are largely working in India. They would like to work for quick-bucks and 

less focus on long terms benefits and sustainable growth of business. 

In India, other type called „fabian‟ entrepreneurs are more. They are great cautions in experimenting and change 

in their entreprise. They imitate only when it becomes perfectly clear. They are lazy and shy and lack the will to 

adopt a new methods of production. This class is also largely found in some regions of India. 

Intrapreneur is, oflate, a new breed of entrepreneurs is coming to the fore in India in the recent past. They 

emerge from within the confines of an existing enterprise. In big organisations, the top executives are 

encouraged to catch hold of new ideas and then convert these into products through R&D activities within the 

frame work of the organization. In industries like pharma, information technology, ferro alloys etc., an 

increasing number of intrapreneurs is leaving their jobs in big organisations and starting own enterprises. The 

success rate and innovative approach of this type is relating high. 

 

Incubation Centers in India 

Entrepreneurship in India is on the verge of explosive growth. This scenario throws new opportunities for the 

eco-system to take shape. Angel investors, venture capitalists start up clubs, service providers, mentors and 

training companies are increasingly increasing. One important cog in wheel is the incubator-the place where 
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startups are born. A startup is incubated in incubation centre which gives them a chance to bring their business 

in shape, before they reach out the world. 

In India, most incubation centres are hosted by an academic institute and funded by Dept. of Science and 

Technology which gives them access to government agencies, easy reach to professors and students in the 

college. Few well knowns are IIM-A, IIT-Bombay, Technopark-Kerala, IKP Knowledge Park-Hyderabad with 

focus on specific sectors like technology and bio-tech. 

 

Mechanics of Starting an Incubation Center 

1. Access the market conditions and entrepreneurs requirements 

2. Identify team and service providers 

3. Establish industry linkages 

4. Draw out a calendar of activities 

5. Attract, select, retain and manage startups 

 

What Should a Budding Entrepreneur bear in Mind to Create a Long Term Sustainable Model 
Sustainability of startups starts taking shape from the idea stage itself. To be sustainable, an entrepreneur should 

be every ready to tweak or even reinvent the business model at regular intervals. Here are few suggestions from 

experts for entrepreneurs to grow. 

 

1. Market Research and Analysis: Market analysis and competitors, inputs from influencers and dipstick of 

potential customers will help startups to find their niche and long term appetite for their business idea. 

2. A Strong Support Network: Experienced entrepreneurs, mentors, startup peers and professionals like 

Advocates and Accountants are an ideal advisory pool that can stand your business is good when 

circumstances are tough. 

3. Look for Early Growth: This is one of the big signs of future success. Firms competency low employee 

turnover, customer interest will improve. 

4. Build a Core Team: Which shares the vision and flexible approach to product modifications, 

compensation, marketing and branding strategy and even reinventing the business model. 

5. Be Clear on your Revenue Model: Decide early where and when money will come from set milestones 

and metrics and work to play. Many startups in India get failure due to „run out of cash‟. 

6. Customer Service is the Magic Key to Sustainability: In the present age of strong social media and word 

of mouth, satisfied customers are your biggest ambassadors. Customer centre processes and focus are 

mandatory to any viable business model. 

7. Innovative Marketing - Startups should have a two-fold approach 

a. To offset marketing costs especially in the mass media by building media partnerships. 

b. To aggressively use social media and digital marketing as the most cost-effective, fast emerging 

weapon to create brand equity and awareness and generate a targeted customer base. 

 

5. Conclusion  
At the wider economic level, there should be link between opportunity-based entrepreneurship and macro-

economic growth, but not between necessary-drivens entrepreneurs and growth. Indian policies till recently 

incentivise necessary–driven entrepreneurs with few other employment options and lower skill-levels do not 

influence on high impact entrepreneurs. 

It is important for India to promote a culture of entrepreneurs and innovation backed by an eco-system of 

favourable government policies, easy access to capital and investors and freedom to fail. It is also important to 

look at leveraging low-cost innovative technologies and develop inclusive business models. 

 

6. References 
1. CNBC.com 

2. www.sdgindex.org 

3. UNO-SDSN Report (July 18-20, 2016 @ New York) 

4. The Hindu, Daily Newspaper dates 24
th
, 25

th
, 26

th
, 27

th
, 28

th
, July 2016 articles on “India after 25 years of 

reforms” 

5. Economic Times, September 9
th
, 2015. 

6. Yourstory.com/How to start an incubatory center 

7. Wadhwani Foundation 

8. EDII, Ahmedabad. 

9. Entrepreneurship – Arya Kumar 


