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Financial inclusion of the entire population is an important vehicle for development in a country The number of 

financially excluded people in a developing country like India is much higher than many developed countries in 

spite of the several initiatives taken by the Government of India For the rising middle class in the towns and 

villages investment in banking products is not a default choice. A preliminary investigation has been carried out 

in one such district in India pertaining to the banking products. The study is exploratory and analytical in 

nature. The main objective is to study the present scenario in banking. 
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1. Introduction 
Financial inclusion implies bringing the entire population of the country within the fold of banking without 

discrimination; it is one of the prime objectives of the government. Banking is one of the oldest institutions for 

facilitating payments and deposits; it has today a wide array of financial products from savings accounts to 

investment products. In spite of 68 years of independence there are vast sections of the society who are at a 

disadvantage. They either are unaware or ignorant of availability of formal mechanism of meeting financial 

needs. At one end, there is a section of the population who have multiple accounts or savings account and/or 

current account in multiple banks. At the other end are scores of people who do not have any access to the most 

basic facility of opening an account for transactions. There are many who use banking (in all forms) only for 

withdrawal and deposit of money.  

Financial inclusion is the process of ensuring access to financial services and sufficient credit where and when 

needed by underprivileged groups such as weaker sections and low earning groups at a reasonable cost. In other 

words, financial inclusion means the delivery of banking services and credit at a reasonable cost to the vast 

sections of deprived and low income groups. The banking industry in India has shown tremendous increase in 

volume and coverage during the last four decades. However, in spite of making significant improvement in the 

areas relating to financial feasibility, effectiveness and competitiveness, still there are concerns about the 

presence of financial exclusion. 

It is important to mention that there is no universally accepted definition of financial inclusion. As measuring 

inclusion is perceived to be difficult, financial inclusion is generally defined in terms of exclusion from the 

financial system. 

 

2. Literature Review 
From theories it has been established that, financial development creates favourable conditions for economic 

growth either through a supply leading or a demand-following channel (Rajan & Zingales, 2003). Research 

inputs by King and Levine (1993) and Levine and Zervos (1998), suggests that at the cross-country level, 

evidence indicates that various measures for financial development, which includes assets of the financial 

intermediaries, liquid liabilities of financial institutions, domestic credit to private sector, stock and bond market 

capitalization etc. are strongly and positively related to economic growth. Study also indicates a positive 

relationship between financial development and growth through financial inclusion in the banking industry 

(Rajan & Zingales, 1998). 

It is evident from research that inclusive financial system significantly raises growth, alleviate poverty and 

expand economic opportunity.(Dr. Joji chandran,2008).According to the Thorat (2006) , Financial inclusion 

means the provision of affordable financial services, viz., access to payments and remittance facilities, savings, 

loans and insurance services by the formal financial system to those who tend to be excluded .In simple words 

financial inclusion is delivery of banking services at an affordable cost to the vast sections of disadvantaged and 

low income groups. The importance of financial inclusion is based on the principle of equity and inclusive 

growth, and it has been continuously engaging the attention of policy makers. Achieving universal financial 

inclusion is, indeed, a global objective and has multiple dimensions (RBI Bulletin, 2012). Leeladhar (2006), is of 

the opinion that since banking services are in the nature of public good, it is necessary that availability of 

banking and payment services without any discrimination is done to the entire population and this is the prime 

objective of the public policy. 
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According to Nadkarni, (2012) financial inclusion is a crucial element in the struggle against poverty. One of the 

main reason for mass poverty in India is due to the problem of financing the poor. Availability of timely and 

adequate credit tailored to the needs of the poor and at affordable cost makes all the difference between survival 

and sinking. The poor need financial services mainly for three purposes, (Stuart Rutherford, 2001), all of which 

call for equal attention. First, to defray expenses related to education, house-building, invariably go in for loans. 

Secondly, there are emergencies such as serious illnesses, death in the family, and property loss due to accident. 

Thirdly, there are investment needs to buy or build income-earning assets. Financial inclusion does not mean 

(Karmakar et al., 2011) mere quantitative or geographical expansion of bank branches, although it certainly is an 

important aspect of inclusion. Financial Inclusion is the process of providing this vital element. Traditionally, 

institutional finance (Nadkarni, 2012) has tended to address the last of these three types, to the neglect of the 

other two, even where its‟ targeted beneficiaries were the poorer sections of the population. And this led to 

ironical situations like the one where the borrower felt compelled to sell off the income-earning asset he had 

acquired on the strength of loans. The resultant trust deficit percolated even to production loans. The deep 

distrust banks have traditionally shown towards the economically weaker sections particularly in the matter of 

giving consumption loans stands in sharp contrast to the fierce competition they get into while extending credit 

to the affluent for buying, say, posh houses and luxury cars. Inevitably, the poor were pushed into the 

stranglehold of the private moneylenders and made to wallow in perpetual poverty. 

 

3. Financial Inclusion Initiatives in India 
The history of financial inclusion in India is quite old. In order to provide banking services for masses initiative 

like nationalization of banks, Lead Bank Scheme, incorporation of Regional Rural Banks, Service Area 

Approach and formation of Self-Help Groups etc were taken The brick and mortar infrastructure expanded; the 

number of bank branches multiplied ten-fold - from 8,000+ in 1969, when the first set of banks were 

nationalized, to 99,000+ today. Despite this wide network of bank branches spread across the length and breadth 

of the country, banking has still not reached a large section of the population. The extent of financial exclusion 

is staggering.  

 

4. RBI Initiatives  
A more focused and structured approach towards financial inclusion has been followed since the year 2005when 

it was launched by K C Chakraborthy, the chairman of Indian Bank. Mangalam Village became the first village 

in India where all households were provided with banking facilities. RBI has been undertaking financial 

inclusion initiatives in a mission mode through a combination of strategies ranging from provision of new 

products, relaxation of regulatory guidelines and other supportive measures to achieve sustainable and scalable 

financial inclusion The main emphasis was to provide banking services to all the 600 thousand villages and 

meeting their financial needs through basic financial products like savings, credit and remittance. The objectives 

of financial inclusion, in the wider context of the agenda for inclusive growth, have been pursued through a 

multi-agency approach. According to RBI Chairman Dr. C Rangarajan in the year 2006, the Government of 

India constituted a Committee on Financial Inclusion, which made a wide range of recommendations on the 

strategies for building an inclusive financial sector and gave a national rural financial inclusion plan. 

Government of India has set up the Financial Stability and Development Council (FSDC), which is mandated, 

inter alia, to focus on Financial Inclusion and Financial Literacy issues. In order to further strengthen the 

ongoing financial inclusion agenda in India, a high level Financial Inclusion Advisory Committee has been 

constituted by RBI. The Committee would pave the way for developing a viable and sustainable banking 

services delivery model focusing on accessible and affordable financial services, developing products and 

processes for rural and urban consumers presently outside the banking network and for suggesting appropriate 

regulatory framework to ensure that financial inclusion and financial stability move in tandem. 

RBI adopted a bank led model in India to introduce a bouquet of products related to savings, payments & 

credit together. It is recognised that only the mainstream banking institutions have the ability to offer the suite of 

products required to bring in effective/meaningful financial inclusion. Other intermediaries and technology 

partners such as mobile companies have been allowed to partner with banks in offering services collaboratively. 

In this context, it is necessary to point out that MFIs/NBFCs/NGOs on their own may not be able to bring about 

financial inclusion, as the range of financial products and services which are considered as the bare minimum 

for financial inclusion purposes, cannot be offered by them. But they play an extremely important role in 

furthering financial inclusion in the sense that they bring people and communities into the fold of the formal 

financial system (RBI Monthly Bulletin, November 2011). 

According to RBI (2008), access to safe, easy and affordable credit and other financial services by the poor 

and vulnerable groups, disadvantaged areas and lagging sectors is a pre-condition for accelerating growth and 

reducing income disparities and poverty. Access to a well-functioning financial system, by creating equal 

opportunities, enables economically and socially excluded people to integrate better into the economy and 
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actively contribute to development and protects themselves against economic shocks. Despite the board 

international consensus regarding the importance of access to finance as a crucial poverty alleviation tool, it is 

estimated that globally over two billion people are currently excluded from access to financial services (United 

Nations, 2006). In most developing countries, a large segment of society, particularly low-income people, has 

very little access to financial services, both formal and semi-formal. As a consequence, many of them have to 

necessarily depend either on their own or informal sources of finance and generally at an unreasonably high 

cost. The situation is worse in least developed countries (LDCs), where more than 90 per cent of the population 

is excluded from access to the formal financial system. Bringing the larger population within the structured and 

organised financial system has explicitly been on the agenda of the Reserve Bank of India since 2005. There are 

a large number of people, potential entrepreneurs, small enterprises and others, who may not have adequate 

access to the financial sector, which could lead to their marginalization and denial of opportunity to grow and 

prosper. In a fast growing economy, an important issue is how to sustain and diversify growth so that the risk to 

growth process is diversified across sectors. 

The World Bank has released a research study on the database in April 2012. A snapshot of the data on some 

indicators for select countries is given in Table1.  

 
Table 1 World Bank's FINDEX - Select Indicators on Financial Inclusion - 2011 (Proportion of Population of Age 5+) 

Indicator Name 
United 

States 

United 

Kingdom 
Germany 

Russian 

Federation 
Brazil China India 

CREDIT:               

Loan from a financial institution in the past 
year 

20.1 11.8 12.5 7.7 6.3 7.3 7.7 

Loan from a financial institution in the past 
year, income, bottom 40% 

17.6 11.1 12.3 6.3 3.5 7.7 7.9 

Loan from a financial institution in the past 
year, income, top 60% 

22.3 13.2 13.7 8.7 8.2 7.0 7.5 

Loan in the past year 44.6 28.8 25.3 31.9 23.8 29.4 30.6 

Loan in the past year, income, bottom 40% 45.1 28.1 25.4 32.1 19.7 32.4 35.7 

Loan in the past year, income, top 60% 44.2 30.2 24.6 31.7 26.6 27.3 24.9 

INSURANCE:               

Personally paid for health insurance NA NA NA 6.7 7.6 47.2 6.8 

Purchased agriculture insurance (% working 

in agriculture, age 15+) 
NA NA NA 3.7 11.2 7.2 6.6 

PAYMENTS:               

Checks used to make payments 65.5 50.1 7.2 5.2 6.7 1.8 6.7 

Electronic payments used to make payments 64.3 65.3 64.2 7.7 16.6 6.9 2.0 

Mobile phone used to pay bills NA NA NA 1.7 1.3 1.3 2.2 

SAVINGS:               

Saved at a financial institution in the past 

year 
50.4 43.8 55.9 10.9 10.3 32.1 11.6 

Saved at a financial institution in the past 
year, income, bottom 40% 

32.1 43.5 55.1 8.8 5.8 18.3 10.4 

Saved at a financial institution in the past 
year, income, top 60% 

66.5 44.3 60.0 12.4 13.3 41.7 12.9 

Saved any money in the past year 66.8 56.7 67.3 22.7 21.1 38.4 22.4 

Saved any money in the past year, income, 

bottom 40% 
51.5 56.2 67.1 18.9 12.1 23.3 19.4 

Saved any money in the past year, income, 

top 60%  
80.2 57.7 68.1 25.4 27.1 48.9 25.8 

NA: Not Available 

Source: World Bank RBI Annual Reports 2011-12 (p. 88-92) 

 

The study reveals that: 

i) 50 per cent of adult population worldwide report owning an account with a formal financial institution, but 

actual operation and use of these accounts for transactions varies widely across regions and economies. And 

when one starts probing the numbers granularly, the actual spread of financial inclusion indicators across 

countries would turn out to be wider. 
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ii) Financially excluded populace is predominant in developing countries, where only 41 per cent adults have a 

formal account, with only 37 per cent of women having formal account against 46 per cent of men; the 

gender gap widens further because of varying degrees of income inequalities observed among the 

developing countries. 

iii) The cross country comparison would reveal that bank account penetration, measured as a per cent of adult 

population, varies widely across the countries. In high-income economies, account based financial 

inclusiveness is much higher with 89 per cent adults having accounts with formal financial entities. 

According to RBI Annual Report 2011-12 for India, account penetration is reported to be 35 per cent (43.7 

per cent for men and 26.5 per cent for women) while China scored better at 63.8 per cent (67.6 per cent for 

men and 60 per cent for women). South Korea reported high account penetration at 93 per cent, universality 

of education, and particularly, the spread of financial literacy. 

 

5. Measuring Geographic and Demographic Penetration 
Geographic and demographic penetration indicates the outreach of banking sector. Geographic penetration can 

be measured in terms of number of bank branches per 1000 sq km and number of ATMs per 1000 sq km. On the 

other hand demographic penetration indicates number of bank branches per 100,000 sq km and number of 

ATMs per 100,000 sq km. The following table 2 represent the comparison of geographic and demographic 

penetration of banking Services in various countries (including India). 

 
Table 2 Geographic and Demographic Penetration of Banking Services in Some Selected Countries 

Country Geographic penetration Demographic penetration  

 
No. of bank branches per 

1000 sq. km  

No. of ATMs per 

1000 sq. Km  

No. of bank branches per 

100,000 people  

No. of ATMs per 

100,000 people  

U.K.  45.16  104.46  18.35  42.45 

India  

 
22.57  NA  6.30  NA  

Indonesia  

 

10.00  

 
5.73  8.44  4.84  

USA  

 
9.81  38.43  30.86  120.94  

Mexico  

 
4.09  8.91  7.63  16.63  

Brazil  

 
3.05  3.72  14.59  17.82  

China  

 
1.83 5.25  1.33  3.80  

Russia  

 
0.19  

0.53  

 
2.24  

6.28  

 

 

 Source: “Measuring Financial Inclusion‟- Kunt and Klapper, Policy Research Working Paper, 6025, World Bank, April, 
2012 

 

It can be observed form the above that most studies pertain to macroeconomic view and analysis thereof. The 

foregoing review of literature provides an overview of diffusion and penetration of financial products, purely 

from public policy perspective. But from a microeconomic point of view, very few empirical studies have been 

undertaken to determine the nature and extent of financial inclusion. It is well documented that consumption of 

basic financial products like savings and credits can smooth the income cycles of the financially disadvantaged 

population at the household level. Much progress can be made in this direction in terms of data collection on 

socioeconomic and/or demographic indicators at the household level. 

In a country as heterogeneous as India, a micro level study can provide some direction for implementation at 

the district and/or village level. An attempt has been made to identify some of these demographic characteristics 

and identify the extent and/or reasons for financial exclusion. 

 

6. Purpose of the Study 
A preliminary investigation has been carried out to understand the nature and extent of financial inclusion using 

the Banking Correspondent model. The study was carried out in Katni District. As per 2011 census the total 

population of Katni located in the state of Madhya Pradesh was approximately 13 lacs which comprised of 51% 

males and 49% females. Out of the total Katni population for 2011 census, 20.40 percent lives in urban regions 
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of district. The average literacy rate is about 85% overall, but in the rural areas of the district it is 69%. The 

main purpose of the study carried out in May 2014 is to identify the link between demographic characteristics 

and extent of awareness of banking products. The study is preliminary in nature and aims to provide an 

overview of the degree of financial inclusion for certain selected banking products. 

 

7. Research Methodology 
The study is exploratory and analytical in nature; as the main focus is to obtain an insight into the reasons 

households are not within the ambit of the banking system. Is it lack of education or is it lack of awareness? Or 

is it inertia? The opening of a savings account by an individual of the household is only a beginning; the main 

impetus is to improve access to methods of credit and financing which still remains an unconquered frontier for 

the government at large. 

The study was carried out using a highly structured questionnaire which was personally administered by 

trained field staff. The method of quota sampling is used to cover the entire district; the sample size is 200 and 

includes adults only (18 and above years of age). Descriptive statistics have been calculated for population 

variables and chi-square statistic test has been used to find out whether there is any difference between male and 

female with respect to beliefs about money and savings. The statements about money and savings have been 

measured on a 5-point Likert scale with „1‟ indicating „Strongly Disagree‟ and „5‟ indicating „Strongly Agree‟. 

The purpose is to find out whether there is significant correlation between selected demographic variables and 

attitude towards money and savings. 

 

8. Findings and Discussion 
Frequencies have been calculated for the data collected to provide an overview of the summary statistics (refer 

table 3). It can be observed that 69.5% of the sample was drawn from rural areas; 70% of the study sample 

belongs to socially disadvantaged section of the society (Scheduled caste, Scheduled tribes and Other Backward 

class). It can be also seen that only 28% of the study sample is illiterate; 35% are graduates or diploma holders. 

It can be seen in the occupation category that maximum respondents belong to Self-employed category. A good 

percentage is either employed with government or private sector; many are studying and a very small percentage 

is either retired or not working. It can be clearly seen that over 65% of respondents are engaged in income-

generating occupations. It can be seen in the „Frequency of income‟ category that 40% have said „No income‟; 

this implies that proportion of respondents who work as labour (agriculture) often face long periods of 

unemployment. Hence it can be said that at least 60% of the respondents surveyed can have access to banking 

products. It can be seen that more than 90% of the study population is aware of the banking product; savings 

account; but only 74% have opened an account. The awareness about other financial products like bank loan, 

post office savings scheme, life insurance and motor insurance is also more than 50%. But the respective figures 

for total percentages availing these respective facilities are not as high. 

The mean age of the respondents is 36 years with a standard deviation of 13.7 years with 82% in the age 

group of less than 50 years. The mean age of male respondents is 35.72 years and female respondents is 35.31 

years. 

The cross tabulation of gender and age (refer table 4) that almost 82% of the study population is under the 

age of 50 years. It can be observed that almost 72% of this age group at least has completed primary education 

(refer table 5). But it is surprising to observe that about 26% of the study population of the age group under 50 

years is not working( refer table 6). This could imply that they could be women who are expected to look after 

household work and are not considered as „working‟ since they do not earn any income. It can be seen that 18% 

of respondents have annual income less than Rs. 10, 000 which is abysmal by any standard (refer table 7a) but 

30% are in the annual income bracket of Rs. 50,000 and above and are engaged in full time occupation. It can be 

observed from table 7b that 20% of respondents have stated that there income categorisation is „Not 

Applicable‟ this could mean either they are studying or not engaged in income-generating occupations. 

It is, however very surprising to note that for products such as crop insurance that though the levels of 

awareness are low, the said facility has been availed by them. It can be observed that the penetration levels of 

financial products such as health insurance, fixed deposits, bank loans and health insurance is very low. 

The following propositions have been tested using chi-square test to identify whether the variable „Gender‟ is 

independent about beliefs about money. The hypotheses are: 

H1 : There is no relation between Gender and belief „Live for today and let tomorrow care for itself‟ 

H2 : There is no relation between Gender and belief „Money is there to be spent‟ 

H3 : There is no relation between Gender and belief „Satisfying to spend money than to save it for long-term‟ 

The results have been tabulated in tables 8a to 8g It can be observed that the null hypothesis has been 

accepted at 95% significance level for H1, H2 and H3.But for H2; it can be observed that the value of chi-square 

statistic is .048 which means there is likelihood of Type II error. Therefore correlation co-efficient have been 
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calculated (refer table 8e) which is very low at 0.135. The alternate hypothesis is also not a tenable proposition 

is this case. Thus it can be seen that the beliefs measured pertaining to money are similar across genders. 

The proposition that age group and awareness about savings account facility are independent of each other has 

also been checked using chi-square test and as per observation it can be inferred that the null hypothesis is 

rejected. Thus age group to which a respondent is classified in does not affect banking.  

 
Table 3 Profile of Respondents 

Variable Category Frequency 

Location 

Rural 139(69.5%) 

Urban 50(25%) 

Metro 11(5.5%) 

Gender 
Male 141(70.5%) 

Female 59(29.5%) 

Age category 

18-24 years 47 

25-49 years 117 

50-64 years 31 

65-80 years 05 

Caste category 

General 60(30%) 

Scheduled caste 36(18%) 

Scheduled tribes 63(31.5%) 

Other Backward classes 41(20.5%) 

Family structure 

Nuclear family 116 (58%) 

Nuclear family with elder 9(4.5%) 

Joint family 75 (37.5%) 

Education 

Illiterate 28(14%) 

Primary 19(4.5%) 

Upper primary 13(6.5%) 

Secondary 31(15.5%) 

Senior secondary 39(19.5%) 

Diploma 8(4%) 

Graduation 62(31%) 

Occupation 

Self Employed (Agriculture) 14 (7%) 

Labour (Agriculture) 5 (2.5%) 

Self Employed (Non-agriculture) 71 (36%) 

Casual Labour 5 (2.5%) 

Salaried (Private) 21 (10.5%) 

Salaried (Government) 19 (9.5%) 

Student 28 (14%) 

Housewife 24 (12%) 

Retired 6 (3%) 

Not Working 7 (3.5%) 

Annual income 

Less than Rs. 10,000 36 (18%) 

Rs. 10,001-50,000 45(22.5%) 

Rs.50,001-2,00,000 37(18.5%) 

Rs. 2,00,001-5,00,000 26(13%) 

Rs. 5,00,001-10,00,000 12 (6%) 

No income 44 (22%) 

Frequency of income 

Daily 12 (6%) 

Weekly 2 (1%) 

Monthly 79 (39.5%) 

Irregular 67 (33.5%) 
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No income 40 (20%) 

Working status 

Full time 116 (58%) 

Part time 18(9%) 

Not working 66 (33%) 

Savings account Awareness 181 (90.5%) 

 Availed the facility 148 (74%) 

Recurring Deposit facility Awareness 62(31%) 

Fixed Deposit Awareness 106 (53%) 

 Availed the facility 47 (23.5%) 

Overdraft Awareness 36 (18%) 

 Availed 1 (0.5%) 

Bank loan Awareness 156 (78%) 

 Availed the facility 31 (15.5%) 

Kisan Credit Card Awareness 32 (16%) 

General Credit Card Awareness 20 (10%) 

Public Provident Fund Awareness 39 (19.5%) 

Post Office Savings scheme Awareness 102 (51%) 

National Savings Certificate Awareness 34 (17%) 

Life Insurance Awareness 165 (82.5%) 

Motor insurance Awareness 154 (77%) 

 Availed the facility 51 (25.5%) 

Crop insurance Awareness 21 (10.5%) 

 Availed the facility 21 (10.5%) 

Cattle insurance Awareness 20(10%) 

 Availed the facility 05 (1%) 

Health insurance Awareness 109 (54.5%) 

 Availed the facility 26 (13%) 

   
Table 4 Cross Tabulation of Age and Gender 

Gender 
Age Category  

18-24 years 25-49 years 50-64 years 65-80 years Total 

 
Male 34 80 24 3 141 

Female 13 37 7 2 59 

Total 47 117 31 5 200 

 
Table 5 Cross Tabulation of Age and Level of Education 

 

 

           Age Category 

Illiterate Primary Upper primary Secondary Senior secondary Diploma Graduate  

 

18-24 years 

Count 1 4 3 9 13 0 17 47 

 2.1% 8.5% 6.4% 19.1% 27.7% .0% 36.2% 100.0% 

% of Total .5% 2.0% 1.5% 4.5% 6.5% .0% 8.5% 23.5% 

25-49 years 

Count 20 12 7 16 20 6 36 117 

 17.1% 10.3% 6.0% 13.7% 17.1% 5.1% 30.8% 100.0% 

% of Total 10.0% 6.0% 3.5% 8.0% 10.0% 3.0% 18.0% 58.5% 

50-64 years 

Count 3 3 3 6 6 2 8 31 

 10.0% 10.0% 10.0% 16.7% 20.0% 6.7% 26.7% 100.0% 

% of Total 1.5% 1.5% 1.5% 2.5% 3.0% 1.0% 4.0% 15.0% 

65-80 years 

Count 4 0 0 0 0 0 1 5 

 80.0% .0% .0% .0% .0% .0% 20.0% 100.0% 

% of Total 2.0% .0% .0% .0% .0% .0% .5% 2.5% 

Total 

Count 28 19 13 31 39 8 62 200 

 14.0% 9.5% 6.5% 15.5% 19.5% 4.0% 31.0% 100.0% 

% of Total 14.0% 9.5% 6.5% 15.5% 19.5% 4.0% 31.0% 100.0% 
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Table 6 Cross Tabulation of Age and Working Status 

Age Category 
Working Status 

Total 
Part time Full time Not working 

 

18-24 years 

Count 5 17 25 47 

% within Age Category 10.6% 36.2% 53.2% 100.0% 

% of Total 2.5% 8.5% 12.5% 23.5% 

25-49 years 

Count 13 76 28 117 

% within Age Category 11.1% 65.0% 23.9% 100.0% 

% of Total 6.5% 38.0% 14.0% 58.5% 

50-64 years 

Count 0 22 9 31 

% within Age Category .0% 70.0% 30.0% 100.0% 

% of Total .0% 10.5% 4.5% 15.0% 

65-80 years 

Count 0 1 4 5 

% within Age Category .0% 20.0% 80.0% 100.0% 

% of Total .0% .5% 2.0% 2.5% 

Total 

Count 18 116 66 200 

% within Age Category 9.0% 58.0% 33.0% 100.0% 

% of Total 9.0% 58.0% 33.0% 100.0% 

 
Table 7a Cross Tabulation of Working Status and Annual Income 

 

Annual Income 

<10,000 
10,001- 

50,000 

50,001- 

2,00,000 

2,00,001- 

5,00,000 

5,00,001- 

10,00,001 

Working Status 

 

Part time 

Count 6 5 5 1 0 

% within Working Status 33.3% 27.8% 27.8% 5.6% .0% 

% within Annual Income 16.7% 11.1% 13.5% 3.8% .0% 

% of Total 3.0% 2.5% 2.5% .5% .0% 

Full time 

Count 21 35 28 21 11 

% within Working Status 18.1% 30.2% 24.1% 18.1% 9.5% 

% within Annual Income 58.3% 77.8% 75.7% 80.8% 91.7% 

% of Total 10.5% 17.5% 14.0% 10.5% 5.5% 

Not working 

Count 9 5 4 4 1 

% within Working Status 13.6% 7.6% 6.1% 6.1% 1.5% 

% within Annual Income 25.0% 11.1% 10.8% 15.4% 8.3% 

% of Total 4.5% 2.5% 2.0% 2.0% .5% 

Total 

Count 36 45 37 26 12 

% within Working Status 18.0% 22.5% 18.5% 13.0% 6.0% 

% within Annual Income 100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 18.0% 22.5% 18.5% 13.0% 6.0% 

 
 Table 7b Cross Tabulation of Frequency of Income and Working Status 

Frequency of Income 
Working Status 

Total 
Part time Full time Not working 

Daily 

Count 0 12 0 12 

% within Working Status .0% 10.3% .0% 6.0% 

% of Total .0% 6.0% .0% 6.0% 

Weekly 

Count 1 1 0 2 

% within Working Status 5.6% .9% .0% 1.0% 

% of Total .5% .5% .0% 1.0% 

Monthly 

Count 12 53 14 79 

% within Working Status 66.7% 45.7% 21.2% 39.5% 

% of Total 6.0% 26.5% 7.0% 39.5% 

Irregular 

Count 4 49 14 67 

% within Working Status 22.2% 42.2% 21.2% 33.5% 

% of Total 2.0% 24.5% 7.0% 33.5% 

Not applicable 
Count 1 1 38 40 

% within Working Status 5.6% .9% 57.6% 20.0% 
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% of Total .5% .5% 19.0% 20.0% 

Total 

Count 18 116 66 200 

% within Working Status 100.0% 100.0% 100.0% 100.0% 

% of Total 9.0% 58.0% 33.0% 100.0% 

 
Table 8a Cross Tabulation of Gender and Statement ‘Live for Today’ 

 

Live for Today and Let Tomorrow Care for Itself 

Strongly 

disagree 

Somewhat 

disagree 

Neither agree nor 

disagree  

 

Somewhat 

agree 

 

Strongly 

agree 

 

Total 

 

Male 

Count 34 19 28 50 10 141 

Expected 

Count 
25.4 17.6 34.5 50.1 13.4 141.0 

Female 

Count 2 6 21 
21 

 
9 59 

Expected 

Count 
10.6 7.4 14.5 20.9 5.6 59.0 

 
 36 25 49 71 19 200 

 36.0 25.0 49.0 71.0 19.0  

 
Table 8b Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) Exact Sig. (2-sided) 

Pearson Chi-Square 17.409a 4 .002 .001 

Likelihood Ratio 20.185 4 .000 .001 

Fisher's Exact Test 19.178   .001 

Linear-by-Linear Association 9.836b 1 .002 .002 

N of Valid Cases 200    

 
Table 8c Cross Tabulation of Gender and Statement ‘Money is to Spend’ 

 

Money is there to be spent 

Strongly 

disagree 

Somewhat 

disagree 

Neither agree nor 

disagree 

Somewhat 

agree 

Strongly 

agree 
Total 

 

Male 

Count 9 19 58 36 19 141 

Expected 

Count 
7.8 16.2 57.1 39.5 20.4 141.0 

Female 

Count 2 4 23 20 10 59 

Expected 

Count 
3.2 6.8 23.9 16.5 8.6 59.0 

Total 

Count 11 23 81 56 29 200 

Expected 

Count 
11.0 23.0 81.0 56.0 29.0  

 
Table 8d Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) Exact Sig. (2-sided) 

Pearson Chi-Square 3.733a 4 .443 .451 

Likelihood Ratio 3.926 4 .416 .441 

Fisher's Exact Test 3.544   .476 

Linear-by-Linear Association 3.015b 1 .083 .087 

N of Valid Cases 200    
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Table 8e Symmetric Measures 

  Value Approx. Sig. Exact Sig. 

Nominal by Nominal 

Phi .137 .443 .451 

Cramer's V .137 .443 .451 

Contingency Coefficient .135 .443 .451 

N of Valid Cases 200   

 

Table 8f Cross Tabulation of Gender and Statement ‘Satisfying to Spend Money’ 

 

Satisfying to Spend More Money than to save it in long Term 

Strongly disgaree Somewhat disagree Neither agree nor disagree Somewhat agree Strongly agree 
 

Total 

Male 
Count 6 24 48 46 17 141 

Expected Count 4.9 17.6 49.4 48.6 20.4 141.0 

Female 
Count 1 1 22 23 12 59 

Expected Count 2.1 7.4 20.7 20.4 8.6 59.0 

Total 
7 25 70 69 29 200 

7.0 25.0 70.0 69.0 29.0  

 
Table 8g Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) Exact Sig. (2-sided) 

Pearson Chi-Square 11.176a 4 .025 .023 

Likelihood Ratio 14.165 4 .007 .008 

Fisher's Exact Test 12.562   .011 

Linear-by-Linear Association 7.813b 1 .005 .005 

N of Valid Cases 200    

 
Table 9 Chi-Squre Test Statistics 

 Age group Aware _bank 

Chi-Square 220.600a 45.000a 

df 4 4 

Asymp. Sig. .000 .000 

Exact Sig. .000 .000 

Point Probability .000 .000 

a. 0 cells (.0%) have expected frequencies less than 5. The minimum expected cell frequency is 40.0. 

 

9. Conclusions 
It can be inferred that the though the awareness levels for financial products are not very low for all products, 

the market penetration is very low. In other words vast sections of the population are financially–excluded. It is 

quite probable that the savings account characterised by highest penetration level may be inactive. It can be 

noted that though many are not working in the economic sense they are not in the purview of the banking 

system. It can be concluded that awareness levels do not necessarily translate into access; it is quite possible that 

the motivation to be included or self-exclusion may be a limiting factor. As vast majority of those studied 

belong to socially disadvantaged group as measured in the caste hierarchy which is a very potent force can be an 

inhibiting factor. The other finding pertaining to the belief that money is for spending though rejected implies 

that consumption is preferred over savings which does not augur well for the economy. 

The study provides some insights into the problems at the household level; the percentage of individuals 

engaged in full –time occupation and having regular source of income prove that they can be tapped by the 

banking sector. The effort required to be undertaken by the banking industry would be huge as annual incomes 

are not as high. Most respondents agree that savings are necessary for future. To conclude it can be said that 

though the level of financial inclusion is average; the level of financial illiteracy is high. Financial literacy is a 

prerequisite for achieving the objective of financial inclusion. All financial institutions will have to work in co-

ordination to achieve this aim as it not only insulates households from financial hardships but also generates 

investment for social development. 
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The main limitation is that the study is exploratory in nature and powerful inferential statistical tools have not 

been used for data analysis. But it provides direction for future studies in terms of importance of savings in life 

and repercussions thereof. A study can be designed to measure the association between social exclusion and 

financial exclusion.  

 

10. References 
1. Financial Inclusion and Banks: Issues and Perspectives”, RBI Monthly Bulletin, November 2011. 

2. Karmakar, K.G., Banerjee, G.D., Mohapatra, N.P., (2011a), Preface to the Book „Towards Financial 

Inclusion in India‟, Sage Publns, New Delhi, pp xvii-xviii;  

3. Karmakar, K.G., Banerjee, G.D., Mohapatra, N.P., (2011b), Towards Financial Inclusion in India, Sage 

Publications, New Delhi, pp 1-13;  

4. [18]. 

5. King Robert G. and Levine R. (1993), „Finance and Growth: Schumpeter Might Be Right‟, the Quarterly 

Journal of Economics, Vol. 108, No. 3, pp. 717-738.  

6. Leeladhar V, “Taking banking services to the common man-“Financial Inclusion”; Commemorative lecture, 

Fedbank Hormis Memorail Foundation, Ernakulum, December 2005 

7. Levine R and Zervous S (1998), „Stock Markets, Banks and Economic Growth‟, American Economic 

Review, Vol. 88, No. 3, pp. 537-558.  

8. Nadkarni, M.V. (2012), Financial inclusion: unfinished task, „The Hindu‟, Bangalore Edn, February 20, 

2012, [commentary while reviewing a Book on „Towards Financial Inclusion in India‟ by Karmakar et al. 

(2011)];  

9. Pawar Ganesh, joshi,Chandra Deepak, 2008, Inclusive Growth- Role of banks and credit providers in the 

economy and credit delivery models. 

10. Rajan R. G. and Zingales L (1998), „Financial Dependence and Growth‟, American Economic Review, 

Vol. 88, No. 3, pp. 559-586.  

11. Thorat Usha, (2007), Financial Inclusion- The Indian experience, HMT- DFID, Financial Inclusion 

conference 2007, London.  

12. Measuring Financial Inclusion, Policy Research Working Paper, 6025, World Bank
 
RBI Annual Reports 

2011-12 (p. 88-92). For more, one may refer http://fas.imf.org/ 

13. www. census.gov.in 

 

 

 


